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T
he most effective CFOs have their hands on much more than the financials. Technological trends like artificial intelligence, 
ever-advanced analytics tools and the looming concerns of automation are just a few of the factors affecting modern CFOs’ 
day-to-day and future outlook. And with the various obstacles and challenges the last three years have presented us with, 
the role of the CFO has never been more critical.

For the San Fernando Valley Business Journal’s annual CFO Awards special post-event supplement, we celebrate the efforts and 
achievements of those unsung heroes of the corporate space.  This issue shines a much-deserved spotlight on the honorees and 
finalists we celebrated at our 2022 San Fernando Valley CFO of the Year Awards virtual event on Wednesday, September 14th.

Honorees are detailed in this section in seven categories. You will also find details on the also superb CFOs who were named 
as finalists for these awards as well.

I’d like to thank our event sponsors, who are dedicated to supporting financial executives, led by Diamond Sponsor CSUN’s 
Nazarian College of Business and Economics and Platinum Sponsor Montage Insurance Solutions. We hope you enjoy this 
special section, which contains some insights on what it means to be a corporate financial steward in today’s business climate, 
including some very special contributions from our sponsors. And again, congratulations to all the great CFOs in the Valley who 
tirelessly contribute to the bottom lines of your businesses, and ultimately, our business community as a whole.

Best regards, 

Josh Schimmels

Publisher & CEO

Letter from the Publisher

Proudly serving the San Fernando Valley Community
1-800-US NOTARY • NationalNotary.org • Chatsworth, CA

Congratulations 
Rob Clarke
San Fernando Valley Business Journal 
2022 CFO of the Year Award Nominee

Rob Clarke
Chief Financial Officer

National Notary Association
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We are a proud sponsor of the San Fernando Valley 
Business Journal’s CFO of the Year Awards.

The David Nazarian College of Business and Economics is redefining 
progress, with students, business leaders and educators leading the 
charge in building a stronger, more inclusive tomorrow. 

(818) 677-2455

Mara Garcia, Phonexa
Honored as CFO To Watch

Dwight D. Ham, Guardian Drain Lock 
Honored as CFO of the Year for 
a Private Company ($0 - $20M)

Julie Winfield, RFO Management 
Honored as CFO of the Year 
for a Private Company ($500 M+)

nazarian.csun.edu

Congratulations to
the alumni honored at 
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PRIVATE COMPANY  
CFO OF THE YEAR (ENTERPRISE)

JULIE WINFIELD
Chief Financial Officer 
RFO Management 

Julie Winfield’s professional experi-
ences have been nothing short of 
incredible, and it all started from her 

humble beginnings as a student at Cali-
fornia State University, Northridge, back 
in the early 1990s. During her time as an 
accounting student, she worked directly 
with president Dr. Belinda Wilson, the 
first African-American woman in the US 
to preside over a university. Together, 
they embarked on several projects that 

would go on to provide Winfield with pivotal experience for the rest of her career. She 
was asked by Wilson to be the only student member of the University’s Strategic Plan-
ning Committee, which worked with all the stakeholders of the University, including 
donors, administration, students, and faculty, to develop a plan for increasing the rep-
utation of the University, increase admissions, attract international students, raise and 
plan for the use of funds to rebuild campus after the 1994 earthquake, and provide new 
services and technology options for students among a number of other desired outcomes.  

After graduating from CSUN in 1997, Winfield immediately went to work for 
Deloitte, as its senior auditor. In this role, she led teams in the planning and execution of 
financial audits for diverse clientele, concentrated in manufacturing, biotech, aerospace, 
hospitality, real estate, oil, energy, and agriculture industries.   

After a decade in accounting, Winfield transitioned as vice president and corporate 
controller for Harbor Freight Tools, and later CFO of Luminance Brands/Hallmark 
Lighting. She was then the starting CFO of CauseForce, LLC (later named CEO) before 
landing her current position as CFO for the RFO Management in 2021, where she serves 
as the financial steward today.  

PUBLIC COMPANY  
CFO OF THE YEAR (TIE)

SCOTT BURROWS
Chief Financial Officer
Arcutis Biotherapeutics, Inc.

Scott Burrows has served as the chief 
financial officer of Arcutis Biother-
apeutics for the past two years and 

as vice president of finance for the two 
years prior. Arcutis, founded in 2016, is a 
biopharmaceutical company that focuses 
on meaningful advances in the treatment 
of immune mediated skin disease. 

Before his time at Arcutis, Burrows 
has accumulated a breadth of financial 
experience from a large pharmaceutical 

company spanning over 15 years where he was able to rotate through various internal 
facing roles and climb the decision-making ladder. His incremental experience of cap-
ital finance, FP&A, commercial finance, treasury, and investor relations allows for his 
holistic financial analysis and “full picture” mindset to help ensure Arcutis makes sound 
investment decisions.

In an early-stage commercial company such as Arcutis, the CFO’s role has a large 
range of responsibilities to ensure that the company is well financed to support its clini-
cal development program and its path to commercialization. Under Burrows’ leadership, 
Arcutis has been able to conduct a successful initial public offering in January 2020 at a 
price of $17 per share, raise additional financing in venture capital before going public 
amounting to more than $160 million, with $94.5 million in 2019 alone. Since Arcutis’ 
IPO, Burrows and his team have secured over $220 million in 2020 through a public 
offering of common stock, secured $225 million in non-dilutive debt financing in 2021, 
and most recently raised an additional $173 million through a public offering of common 
stock in August 2022.  

PUBLIC COMPANY  
CFO OF THE YEAR (TIE)

EVAN MASYR
Executive Vice President &  
Chief Financial Officer
Salem Media Group, Inc.

Evan Masyr has been with Salem 
Media Group, Inc. for more than 
22 years and has served as the chief 

financial officer since July 2007. Over 
that time period, he has been actively 
involved with transitioning the company 
from a pure play radio operator to a mul-
timedia corporation, with approximately 
30% of its revenue now coming from 
digital sources. 

During his time at Salem, Masyr has been involved with raising $1.8 billion in capital 
($1.1 billion raised as CFO). He manages a team of more than 50 professionals, encom-
passing accounts payable, payroll, staff accounting, SEC reporting, investor relations, 
finance, treasury, risk management, internal audit and radio traffic. Over the years, Masyr 
has instituted many operational efficiencies and cost savings initiatives such as reducing 
the monthly closing process by 16 days, completing various tax reorganizations, institut-
ing a corporate purchasing card program, and significantly improving the company’s cash 
management system. He also moved certain insurance lines to an offshore group captive 
insurance company, saving millions of dollars.

During the pandemic, he was able to effectively refinance almost $115 million of debt 
during these trying times. He also played a key role in guiding the company through the 
process of obtaining $11.2 million in PPP loans and then later getting the loans forgiv-
en by the Small Business Administration. During 2021, the company sold almost $26 
million in real estate while still being able to broadcast its radio programming. Through 
these efforts, Salem is now at its lowest debt and leverage levels since early 2000.

2022 HONOREES

PRIVATE COMPANY CFO OF  
THE YEAR (LARGE COMPANY)

ROBERT LICHT
Chief Financial Officer
Hertz Investment Group

W ith almost three decades of finan-
cial experience specifically in the 
real estate industry, the theme 

that has been the driver behind Robert 
Licht’s career is leadership, particularly 
when companies are facing challenging 
times. At one company, a real estate pri-
vate equity firm, there was a tremendous 
amount of growth offset by a tremendous 
amount of turnover. The company had 
purchased over $1 billion of assets in four 

months and was six months behind in financial reporting with the auditors coming in six 
weeks. Licht stepped in as a leader for the finance group focused on team building and 
creating an environment of trust. As a result, all the financial reporting was completed 
on time – and all the employees received the financial incentive. 

In addition, two of his positions had the CEO of the firm pass away. Again, Licht 
provided stability and stepped in to help analyze what options pointed both companies 
forward leaving them in a positive and forward moving path.  

While more than three decades of his career have been with real estate related com-
panies, the over-arching trait that is woven through his career path is his leadership 
skills. He is currently the CFO with Hertz Investment Group, whose CEO, Judah Hertz, 
passed away in 2020. Licht has been the consistent force behind the now chairman Zev 
Hertz, the son of the original founder, and has helped forge the path to leading the firm 
to the next phase of its history.
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818.676.0044  l  MONTAGEINSURANCE.COM  l  CA License #0F30734

• Employee Benefits • Wellness Campaigns • Health Fairs • My HR Summit •
• HR Consul�ng • TPA Services • Property Casualty • Workers’ Compensa�ons • 

• EPLI/D&O • Claims Management & Loss Control • Compliance •

Congratula�ons to the San Fernando Valley 
Business Journal’s CFO 2022 Awards Finalist!

“The first year the rates went down ... the board was thrilled.  The next year the rates went down ... and the 
board was thrilled.  The third year when the rates went down I actually gave Danone 

some credit for it!  Montage is all over it and they do whatever it takes.” CFO, Aeronautical Company

TMTogether We’re Stronger
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PRIVATE COMPANY CFO OF THE 
YEAR (GROWING COMPANY)

DWIGHT D. HAM
Chief Financial Officer
Guardian Drain Lock

Dwight D. Ham is the CFO of Guard-
ian Drain Lock (GDL), makers of a 
new innovative and unique device 

designed specifically for commercial floor 
sinks and floor drains. The company has 
seven patents, and in its small but grow-
ing business, Ham’s team encompasses 
the design, manufacturing, and distri-
bution of products on a national level 
to restaurants, high-traffic commercial 
facilities, and hotels. GDL has been prof-

itable since its second year of operations with a simple business model that keeps fixed 
overhead to a minimum and provides a consistent and significant double-digit return on 
the original investment of nearly 50%. 

The products have evolved during the company’s short history into better materials 
and more substantial profit margins. Under Ham’s financial stewardship, GDL has an 
ongoing introduction of new products that help to reduce unnecessary maintenance 
expenses saving the cost of plumbing clean-up and repair. Product distribution is through 
over 13 established distributors in the United States, online through Amazon, and on 
the company website. Customers represent some of the largest restaurant chains, theme 
parks, Sports Facilities, and even prisons. 

The pandemic hit was challenging, significantly impacting the restaurant and food 
industry. GDL reduced gross revenues by nearly 35%. During this time, GDL continued 
with its initial goal of giving to the community anywhere from 10% to more than 20% of 
pre-tax income before deducting noncash charges. Since GDL began, the company has 
contributed more than three times its initial investment capital over its fourteen-year 
history, keeping with its initial objective to give back by helping others. 

Congratulations to Ron Farr, Chief 
Financial O�cer, West Hills Hospital, 
for being recognized as a finalist for 
Chief Financial O�cer of the Year!

W E S T H I L L S H O S P I T A L . C O M

Economic Development Committee

Thursday, October 6, 2022
10:00 AM - 11:00 AM PST

Registration is free but required.
Please register at: TheValley.net/Events

For information, email:
info@economicalliance.org

or call: (818) 379-7000

Spotlight on the City of Glendale
The Hub of Upstart Valley

Fostering Economic Growth and Prosperity for Businesses in the San Fernando Valley

Speaker:
Soua Vang

Deputy Director of
Community Development-
Economic Development,

City of Glendale

Join us for the monthly
meeting of the Economic
Development Committee

for the
San Fernando Valley.

Register Here

2022 HONOREES
PRIVATE COMPANY CFO OF  
THE YEAR (MEDIUM COMPANY)

FRANK SANSONE
Chief Financial Officer
Beyond Limits

F rank J. Sansone, chief financial officer 
of artificial intelligence software com-
pany Beyond Limits, has 25 years of 

experience in financial management and 
compliance in both public and private 
companies. 

Prior to Beyond Limits, Sansone 
served as CFO for multiple organizations, 
including Premier Power Renewable 
Energy, LiveOffice, LLC, and Guidance 
Software. During his time at Guidance 

Software, Sansone worked to lead the company through a successful initial public offering 
and fostered organic revenue growth from 2002 to 2008 at a compound annual growth rate 
of 44%. In his early career, Sansone directed services for Fortune 500 and middle-market 
companies as a manager at PricewaterhouseCoopers and developed experience in SEC 
reporting, initial public offerings, and mergers and acquisitions. He has a Bachelor of Sci-
ence in Accounting from the University of La Verne and is a certified public accountant.

Sansone’s extensive financial leadership experience with energy and enterprise- 
grade software companies makes him a uniquely well-positioned fit for Beyond Limits.  
In the coming years, he will surely continue to help the company grow and achieve finan-
cial success as the world emerges from the pandemic. Sansone is also  passionate about 
giving back to the Los Angeles community. In particular, he loves to work with youth and 
young adult soccer leagues where disadvantaged players come together to learn about work-
ing as a team. Annually, Sansone donates over $10,000 sponsoring at-risk youth though 
soccer camps and youth soccer programs in the Los Angeles and Orange County areas. In 
addition to his financial contributions, he donates his time to the soccer community. 
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CFO TO WATCH AWARD

MARA GARCIA
CFO
Phonexa

Mara Garcia is the chief financial 
officer of Phonexa, the all-in-one 
marketing solution for calls, leads, 

clicks, email, SMS, accounting, and 
more. As Phonexa continues to reach 
new heights and achievements, it is ver-
satile leaders like Garcia who are paving 
the way. As CFO, Garcia is in charge of 
spearheading Phonexa’s financial growth 
and future expansion while leading the 
company’s tax, accounting, and finance 
teams. Garcia has a background in public 

accounting, auditing, and consulting and has the ability to translate complex issues into 
something anybody can understand, which helps in the business decision making. 

Garcia joined Phonexa in 2020 and oversaw many of Phonexa’s financial practices 
and procedures including but not limited to supervision of internal and external expens-
es, budgeting, audit management, and tax preparation. As a byproduct of Garcia’s lead-
ership, Phonexa Holdings and its related entities have grown and built teams and head-
quarters over the last five years in Glendale, the United Kingdom and Ukraine and now 
collectively has a staff of 130. Revenue has reached to $200 million annually.

Garcia does not focus on the corporate hierarchy. She emphasizes to her team that 
she’s reviewing their work from a different perspective, so she encourages input and feed-
back. Whenever she questions something, that does not mean she’s automatically right. 
She wants them to explain to her their rationale so it can be a learning experience. As 
the CFO, she looks at the bigger picture to resolve any disconnect. Her go-to is always 
dialogue, emphasizing collaboration and teamwork for her team.

NONPROFIT CFO OF THE YEAR 

CAILAN LU
VP of Finance
Many Mansions

Cailan Lu is Many Mansions’ longest 
serving employee and has helped 
grow the organization from a small 

Thousand Oaks nonprofit with a handful 
of employees (less than 20), a few mil-
lion dollars in total revenue, and a small 
real estate portfolio (around 300 units) 
into a strong regional nonprofit with 
nearly 80 employees, nearly $10 million 
into total annual revenue, and a real 
estate portfolio with over 650 units. 

Additionally, Many Mansions is rap-
idly growing and thanks to Lu and her team, will more than double in size in the next 
five years. These accomplishments are significant and she has earned a reputation of 
impactful leadership thanks in large part to her tireless work to strengthen the commu-
nity.

As the CFO for a large nonprofit that provides affordable housing, property man-
agement, and social services for the San Fernando Valley’s most vulnerable community 
members, Lu takes on a tremendous amount of responsibility. Many Mansions is getting 
ready to lease-up 49 apartments for homeless and disabled veterans in Sylmar and is in 
construction to build 26 apartment homes in Sun Valley for homeless families with a 
preference for families with children attending local LAUSD schools.

Congratulations
Finalists and Honorees!

Valley Community Healthcare salutes the 2022 winners 
of the San Fernando Valley Business Journal

CFO of the Year Awards.

2022 Corporate Partners:
Afriat Consulting Group • Aloxxi International • Amazon

American Business Bank • Cathay Bank 
Claudine: Artisan Kitchen & Bakeshop • Rickey Gelb, The Gelb Group 

Keyes Automotive • Marsh & McLennan Agency 
Millenium Dance Complex • Paul Davis Insurance Services 

San Fernando Valley Business Journal • SoCalGas

BECOME A CORPORATE PARTNER TODAY!
Join more than a dozen companies committed to  

improving the lives of individuals and families 
in the San Fernando Valley—scan the QR code

or email jjarrard@vchcare.org to learn more!

2022 HONOREES
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RON FARR
CFO

West Hills Hospital

Ron Farr has worked in the healthcare 
financial field for 30 years, with almost 
25 of those years for HCA Health-

care.  He also served as a Medical Corps 
officer in the United States Air Force.  His 
steadfast approach has guided him through 
many challenges throughout his career, 
but nothing could have prepared him the 
mayhem of the pandemic.  The hospital 
was confronted with numerous challenges, 
including operational issues, supply issues, 
productivity and staffing issues, and a fear of 
the unknown.  As a member of the hospital 
leadership team, Farr helped to lead West 
Hills Hospital through these difficult times 
by managing expenses and productivity, and 
he oversaw the supply chain and secured 
adequate PPE for the team.  He was support-
ive of team members on the front lines, and 
rounded on the team regularly to make sure 
they had what they needed.  

PAM KESSLER
CFO and Co-President

LTC Properties

P am Kessler was appointed co-president 
of LTC Properties in May, 2020. She has 
been LTC’s executive vice president, chief 

financial officer and secretary since 2010. She 
joined LTC in 2000 as vice president, con-
troller and secretary. Prior to joining LTC, 
Kessler was the corporate controller for a pri-
vately held commercial and multifamily real 
estate developer. She was also the director 
of financial reporting for Irvine Apartment 
Communities, a Southern California apart-
ment REIT. Additionally, she served as the 
assistant controller of the Inland Empire divi-
sion of KB Home. She began her career as a 
certified public accountant at Ernst & Young. 
Kessler introduced a practice that is not so 
common at REITs, which is to pay monthly 
dividends, which makes it a great investment 
for retail investors. Due to her leadership, 
LTC has also continued to pay dividends 
throughout the pandemic, and continues to 
make investments around the US.

MIKE MATZNER
Chief Financial Officer

illi Commercial Real Estate

M ike Matzner is the chief financial 
officer at illi Commercial Real Estate, 
joining the team in November of 

2014. Matzner has worked in property 
management for over 30 years, and obtained 
his real estate license in July 2014.  Prior 
to joining the team at illi, he worked for 
25 years at a local property management 
company as a controller, and developed 
an excellent reputation working with 
clients throughout varied states. Matzner 
is known for his strong work ethic and is 
loyal, dependable, trustworthy, and highly 
regarded by his friends and colleagues.  It 
is rare to come across a professional in any 
industry that is as balanced as Matzner. 

ERIN EICHBERG
CFO/HR Director

Eichberg Associates, Inc.

E rin Eichberg was an actress and had a 
successful off-Broadway career. After 
having her daughter at age 38, she 

returned to college and got her degree in 
American Sign Language and Deaf Studies 
at Northridge University. Eichberg gradu-
ated with a 4.0 GPA while raising a seven-
year-old daughter. She had zero background 
in accounting, but when Eichberg Associ-
ates, Inc.’s bookkeeper said she would retire 
after 35 years with the company, Eichberg 
was asked if she would join her family’s 
third-generation insurance business. She 
reluctantly agreed to give it a try. After just 
six months of training, the bookkeeper said 
that she’d never seen anyone that mastered 
the accounting of an insurance agency in 
the time Eichberg did. Now, six years later, 
she has become a top-notch CFO, and 
even the company’s CPAs are in awe of her 
accomplishments. 

ROBERT A. CLARKE
Chief Financial Officer

National Notary Association

Robert A. Clarke is the CFO of the 
National Notary Association (NNA), 
the nation’s foremost authority on the 

American Notary Office, dedicated to 
imparting knowledge, understanding, and 
unity amongst all notaries. Since Clarke 
joined the NNA in 2013 as the CFO/VP 
finance, he has led the team through a 
growth of over 2.5 times in revenues and 
five times in earnings. Additionally, he has 
led the team to grow three times, from 100 
employees to over 300 employees. Through 
the pandemic, a particularly challenging 
couple of years, Clarke’s leadership has been 
nothing short of transformational, and he 
has increased the gross revenue of NNA sig-
nificantly. His career in finance has always 
been driven by one singular goal and vision: 
the finance department should always see 
itself as a service department, first and 
foremost, to both the company’s external 
customers and internally to all the other 
functional departments in the business.  

JASON BROOKS
EVP & Global CFO 
The MBS Group

J ason Brooks is a leader who helped 
The MBS Group navigate through the 
unexpected to keep steady through the 

pandemic crisis in 2020 and then to emerge 
and build the company’s highest growth 
year in 2021. Brooks managed through the 
pandemic with the focus on job preservation 
to maintain the company’s backbone – its 
invaluable workforce. This required strict 
cash reservation, tightened budgets, sacrific-
es, managing cash flow and integrated assets, 
and negotiation with all the equity holders 
and debt holders to prioritize the company’s 
integrity and people. His efforts and lead-
ership helped keep the business going to 
minimize impact on the hundreds of families 
relying on the company. Moving through 
2021, it became a rebound year, and now 
The MBS Group is the world’s largest studio 
advisory and production services company, 
servicing nearly 500 sound stages in North 
America, the UK and Ireland, and support-
ing more than 450 productions a year. 

CRAIG BORSTELMANN
SVP, CFO & Treasurer

Republic Indemnity Company of America

C raig Borstelmann has a successful track 
record of accomplishments and expe-
rience in the financial management 

of property casualty insurance companies.   
He has been responsible for the financial 
accounting and reporting functions in four 
different organizations.   He has directed 
many complex and wide-ranging system con-
version and enhancement projects.  These 
involved establishing documenting existing 
procedures, data elements, and controls and 
developing specifications and testing proto-
cols.  Borstelmann has also overseen treasury 
operations to control and maximize his firm’s 
cash flow. He also successfully managed his 
organizations’ auditing and examination pro-
cesses always satisfying these requirements. 
He directed his company’s risk exposure and 
capital management functions to ensure 
compliance with all statutorily requirements. 
Borstelmann also managed the due diligence 
and transition of a merger of one his employ-
ers into a larger firm. 

STEVEN B. BINDER
Chief Financial Officer

MannKind Corporation

When Steve Binder started with the 
company in July 2017, MannKind had 
little revenue, and a significant debt 

load. Since that time, he has helped guide 
the company in raising approximately $150 
million through common stock sales, over 
$200 million in non-dilutive capital, raised 
$230 million in a private placement of con-
vertible debt, replaced high-interest debt 
with a new, preferred senior-secured lender 
with better terms and converted legacy 
debt to equity. In addition to ensuring that 
MannKind had enough capital to survive 
and grow over the last five years, Binder 
guided the company’s capital allocation 
to support a growing endocrine franchise 
and investing behind a product pipeline.  
Beginning with the second quarter of 2022, 
MannKind will have four sources of revenue 
vs. one when Binder started in 2017.  Afrez-
za, VGo and Tyvaso DPI manufacturing plus 
royalties from the sale of Tyvaso DPI by the 
collaboration partner.

2022 FINALISTS
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LUSINE YEGHIAZARYAN
Chief Financial Officer

SADA

A s CFO at SADA, Lusine Yeghiazaryan is 
responsible for all aspects of finance strategy 
and financial reporting, revenue and sales 

operations, global accounting, and financial 
management. Yeghiazaryan has expertise and 
extensive experience in technology and biotech-
nology industries including corporate strategy, 
finance transformation, M&A, IPO readiness, 
audit and assurance, design and optimization of 
financial processes and controls, and enterprise 
risk management. Prior to joining SADA in her 
capacity as CFO, she served on SADA’s board 
of directors as the company’s first independent 
director and supported SADA’s growth and trans-
formation over that time period. Prior to SADA, 
Yeghiazaryan was VP finance, IA and internal 
controls at GoPro, Inc., leading the pre-IPO 
ICFR readiness and post-IPO financial reporting 
processes, internal controls, and enterprise risk 
management. 

MANVEER SEHMI
EVP Head of Finance and Operations

Hartbeat, LLC

M anveer (Monti) Sehmi moved to the US in 
2001 in search of opportunities in account-
ing and finance.  During the first 12 years 

of his professional experience, he began in public 
accounting working for a national firm and then 
moved over to Ernst & Young in its assurance 
practice and was responsible for managing large 
publicly traded entities such as Salesforce.com 
account as well as small emerging companies. 
After successful runs at a number of different 
organizations, Sehmi is currently EVP and head 
of finance and operations for Hartbeat, LLC., the 
new multi-platform media company (post-merger 
of Kevin Hart’s Laugh Out Loud and Hartbeat 
Productions) and is a fully diverse, black-owned 
organization. The leadership decided to merge 
both entities in Q3 2021, so Sehmi worked dili-
gently with the leadership team, outside bankers 
and legal counsel to create the new business model 
and manage the restructuring of the new brand. 

KELLY RUSSELL
Director of Finance & Operations

Kahn Media Inc

A fter college, Kelly Russell went to work in 
finance at Gold Mountain Media, an Encino 
based media buying agency where he wrote 

software from scratch to manage the company’s 
cash flow while juggling ad budgets for clients 
with pass through costs. He rose to a leadership 
role in finance at Gold Mountain for nearly a 
decade before moving to Activision/Blizzard as 
a team lead in finance, before finally landing at 
Kahn Media where he took over as only the sec-
ond head of finance and operations in 14 years. 
He joined the team during the pandemic and 
immediately dove in to create new streamlined 
processes, helped clean up AR, improved cash 
flow, and led the finance side of the company to 
its most profitable two quarters and H1 in com-
pany history, with projections that 2022 will be 
both its biggest revenue year and most profitable. 

Personalized, full-service financial solutions 
for individuals and middle-market companies.

TURNING VISION INTO VALUE

Accounting & Auditing  |  Tax Planning & Preparation  |  Financial Planning  |  Business Advisors             

LOS ANGELES   SAN FRANCISCO   SEATTLE

MAIN OFFICE: 15060 Ventura Blvd., Suite 240, Sherman Oaks, CA 91403  •  bhcpagroup.com  •  (818) 493-6650
Interested in joining our team? Contact elena.fontillas@bhcpagroup.com

2022 FINALISTS
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By CHANDRA SUBRAMANIAM, PhD 
and ROBERT J. SHERIDAN

“I t’s more about marketing than it is about 
finance.”

A student assistant at California 
State University, Northridge’s (CSUN) David 
Nazarian College of Business and Economics 
gave that answer to explain what she had 
learned during a research assignment on Fin-
tech applications. She’s a marketing major. 
Her classmates in supply chain management, 
accounting, business law and ethics, informa-
tion systems, or yes, finance, would have recog-
nized their own passions and ambitions looking 
at the same data through their chosen lens. 

In that sense, Fintech applications are 
like Rorschach Test ink blots. They provoke 
diverse interpretation and jolts of aspiration 
from any perspective. 

To appreciate why, let’s consider the 
enabling technologies, the market solutions, 
and some emerging themes as start-ups, uni-
corns and industrial giants alike accelerate 
their investments and strategic commitments.

ENABLING TECHNOLOGIES
A half-dozen discrete technologies drive 

the Fintech phenomena, built atop a global 
infrastructure of seemingly infinite, fast and 
inexpensive capacity for teleconnections, 
cloud processing, and data storage. But what 
was “seemingly” evident during this build-out, 
looks less so now. War, climate change, natural 
disaster and political inertia have crashed the 
paradigm, especially regarding the costs and 
reliability of electrical power and global supply 
chains.

That notwithstanding, the technologies 
that enable Fintech are here to stay: block-
chain, cryptology, artificial intelligence (AI), 
machine learning, the Internet of Things 
(IoT), robotic process automation (RPA), and 
natural voice and facial recognition. 

Most readers have some familiarity or 
experience with these technologies, so with 
one exception, we won’t dwell on them here. 
Blockchain deserves some special attention 
because it has reached an inflection point, and 
because in some circles, that single technology 
and its derivative solutions have become syn-
onymous, almost conversationally interchange-
able, with “Fintech.” 

We refer to the world of cryptocurren-
cies, decentralized autonomous organizations 
(DAO’s), NFT’s, smart contracts, and general-
ized visions of DeFi and Web3 that anticipate 
displacing sovereign currencies, international 
monetary protocols and any form of centralized 
regulations. 

To be sure, blockchain technology presents 
a profoundly disruptive force for monetary and 
capital market innovation and the transforma-
tion of contracts, supply chains, transactions, 
financial and investment services, and payment 
systems. Yet, there is an increasing recognition 
that the true economic utility of blockchain 
technology has become lost amid esoteric 
applications, speculative flurries, and unwar-
ranted grandiosity.  

So it’s good to know that people like Silvio 
Micali are working hard to ensure that the 
blockchain baby doesn’t get thrown out with 
the bathwater. 

In a recent interview with the Los Angeles 
Times, this MIT professor and A.M. Turing 
Award winner sounded resigned and rueful 
when admitting, “First of all, we can’t stop 
people from speculating.” He then turned feisty 
in articulating the distinctions and mission of 
his new blockchain, Algorand. It features an 
operating model with random selection of users 
to effect proof-of-stake methodologies. It’s fast, 
secure, reliable, and economically and envi-
ronmentally sustainable. More importantly, it’s 
focused and purposed on first principles – to 
run sophisticated transactions at massively 
high volumes. 

He sounds ready for the battle: “We are 
at a very unique moment in which there are 
extremely sophisticated blockchains like ours 
… and very early generation blockchains who 
continue to be there … it’s like … Neander-
thal Man and Homo Sapiens living together.” 

We should cheer Dr. Micali. To reach its 
full potential, the Fintech market solutions we 
describe below will need focused blockchains 
to segment assets, run transactions, maintain 
immutable records, authenticate and effect 
payments, and establish the provenance of the 
goods, services and assets that flow through 
them. Blockchains so constructed and pur-
posed represent a central utility of the Fintech 
movement. 

Blockchain is not the only technology 
that should be considered a Fintech “utili-
ty.” Indeed, when the discreet technologies 
we’ve mentioned are combined, these utilities 
become organized as a Fintech ecosystem. 
When market solutions then begin to form 
around themes or categories, we have “Applied 
Fintech,” and that’s when those ink blots start 
to jump off the page to excite the imagination.  

MARKET SOLUTIONS 
“Market solutions” should not be confused 

with products and services. Rather they are 
themes and categories that transcend indus-
tries, around which firms and innovators can 
address markets in previously unimaginable 
ways. 

• Mass Personalization – combines AI and 
machine learning to create and target a “mar-
ket of one for everybody,” with product and 
service offerings based on preferences expressed 
and implied in the data trail of each life lived.   

• Embedded Finance – wraps product 
design and delivery with integral credit under-
writing, finance, insurance, warranty, payment 
processing, servicing, upgrading and replace-
ment as a single and perpetual “service model” 
transaction. Its ambition turns every product 
sale into a long-term service relationship. The 
value proposition for customers includes con-
venience, an end to product obsolescence, and 
single payment bundling. For companies, it 
consolidates the value chain under their roof, 
captures proprietary customer data, ingrains 
customer loyalty, and drastically reduces cart 
abandonment at the point of sale. 

• Asset Fractionalization – applies hyper 
cost and operating efficiency, predictive mod-
eling, mass personalized targeting, and secure 
and accurate tracking of ownership provenance 
with blockchains to expand the market and 
the delivery of sophisticated products and ser-
vices heretofore enjoyed solely by institutional 
entities or high net worth individuals. 

• Autonomous Finance – displaces the 
burden on individuals to research and make 
decisions on complex and disparate elements 
in the acquisition and maintenance of holistic 
full-life assets, event-based life passages, and 
life-affirming passions and aspirations. Full, 
discretionary authority to decide and execute 
such decisions is assigned in a “one payment 
model” to profile-driven and AI-powered bots 
for combinations of financial, retirement, 
educational and career planning; health and 
wellness services; housing, transportation, trav-
el and recreation; and, personal budgeting and 
expenditures. 

• Money as Software – turbo charges 
the current reality that much of the world’s 
money supply is effected in “lines of code.” It 
propagates decentralized, blockchain-based 
cryptocurrencies; central bank governed digital 
currencies, coded-money with restricted fun-

gibility for specialized purposes and accounts; 
cashless point-of-sale finance; and, institution-
al money movement redesign.

SOME EMERGING TRENDS
• Predictive modeling will be the source 

code for Applied Fintech solutions. It will 
drive product and service design, and precisely 
target their delivery to customers in “real-time 
of need.”

• Reducing Friction is the essence of 
Applied Fintech. It runs throughout, from the 
identification and targeting of markets and cus-
tomers to vast innovation on payment systems. 
It also takes the form of disintermediation, 
eliminating or supplanting suppliers, brokers, 
intermediary service providers and regulatory 
and compliance regimens across B2B, B2C and 
Peer2Peer transactions.

• Hyper-automation permeates the value 
chain of transactions, back-office operations, 
customer service, problem solving, crisis man-
agement, compliance and reporting. This por-
tends dramatic cost reductions, and profound 
consequences for workforces in both scale and 
required skills.

• Marketplace Ironies attend the democ-
ratization in the distribution of valuable goods 
and services to mass and/or previously under-
served markets on the one hand, with ever-
more extreme consolidations, concentrations 
and imbalances of wealth and power among 
capital and labor markets on the other.

• Diversity, equity and inclusion will be a 
core competency of any organization focused 
on democratizing products and services for 
mass distribution to previously underserved 
markets and communicating them to digital/
mobile natives. 

• Emerging Markets are leading the way in 
the societal acceptance and scaled market utili-
zation of some of these market solutions, espe-
cially in Asia and Africa - not the least because 
there are fewer entrenched incumbents to 
displace and the customer appetite for digitized 
services lies not in underserved markets, but in 
never-served ones. 

• Strategic alliances between large compa-
nies and entrepreneurial firms will proliferate. 
The former bring substantial balance sheets, 
vast troves of proprietary data, and amply 
resourced incubation capabilities; the latter 
offer disruptive perspective and cutting-edge 
talent in a rapid-cycle world. 

At CSUN’s Nazarian College we’re under-
taking new initiatives and programs to ensure 
that our students embrace the challenges and 
opportunities of Applied Fintech’s promise. 
The thrust will be to balance the academic 
rigor of traditional disciplines for grounding 
and context, with a common core of skills-
based certifications.

Our goal is simple – to turn ink blots into 
prisms to display the full rainbow of Applied 
FinTech’s promise and to inspire our students 
to seize the opportunities at any point along 
the spectrum.

Chandra Subramaniam is the dean of the David 
Nazarian College of Business and Economics at 
CSUN. Bob Sheridan serves as executive director 
of its Career Education and Professional Develop-
ment Center. Learn more at nazarian.csun.edu.

Applied Fintech: A Rorschach Test for 
Every Industry, Every Discipline
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By DANONE SIMPSON 

CFOs handle more than just the finances 
of a company. Often, they are involved in 
operations, human resources, technologies, 

and overall strategy planning and forecasting 
– that has been particularly challenging in the 
past few years.  We looked over the predictions 
for 2022 and compared to where our winning 
CFOs’ top-of-mind advice on successes and 
challenges overlap. 

Research on where we are today in terms of 
the predictions for 2022 for CFOs proves wor-
thy of managing and the winners of the SFVBJ 
CFO Awards had some sage wisdom to share.  
The predictions included the fact that financial 
health is top of mind.  Setting wages stands 
out as one of the key challenges CEOs, human 
resources and CFOs are facing, along with find-
ing talent and getting employees back to work.  
Managing inflation and setting pricing of goods 
and services have also been top of mind. 

Inflation rose quickly and was not predicted 
well by the Federal Reserve, governors and 
district bank presidents, stating the PCE would 
rise 1.8%; and yet, the Fed’s miss was washed 
out with the Labor Department reporting last 
month that the Core PCE in November hit 
4.7% compared with the 12 months before, as 
reported by CFO Dive.  

CFOs are asking the questions of how 
much they should increase prices and pass on 
to consumers the 9.6% gain in the producer 
price index.  Also, they want to know how 
much they should raise wages.  Attracting and 
retaining employees as the Consumer Price 
Index (CPI) has hit the largest jump in 39 
years is also a concern. They recommend CFOs 
brace themselves and adjust their 2022 sce-
nario planning for these surges in pricing. The 
“War on Talent” amid the pandemic-induced 
labor shortage also causes an eye on employee 
retention. With wages increasing 4.8% in 
November, per the Labor Department, this is 
causing serious challenges to the balancing of 
salaries and income for new talent and reten-
tion.  According to SHRM, in Spring of 2021, 
its prediction that over 50% of employees 
would either leave California or retire came to 
fruition in Spring of 2022.  Their prediction 

was right on the money, causing businesses to 
scramble. 

Almost half of SaaS companies include 
some form of usage pricing now.  Chitra Bala-
subramanian, CFO of tech company CircleCI, 
oversaw extensive modeling by her finance 
team when moving from subscription to usage 
pricing. Customers were happy paying for what 
they use rather than the monthly fixed pricing. 

Taxation was causing concern in the begin-
ning of the year, in that the higher tax rate 
can cause tactics by companies to lower taxes 
by arranging acquisitions from partners in 
lower taxed countries, such as Ireland. Amer-
ican-headquartered companies worry about 
competing with their foreign competitors.  The 
days of corporate inversions may no longer be 
just a memory.

Clawbacks have CFOs getting serious as 
the SEC reviewed its 2015 policy.  More than 
2,000 of the 5,500 publicly listed companies 
in the U.S. have clawback provisions in their 
governing documents.  That is up more than 

half from three years ago. The publicly trad-
ed winner of the SFVBJ CFO Awards, Evan 
Masyr, EVP & CFO of Salem Media Group, 
stated that “integrity is critical” and recom-
mended, “do not take shortcuts, as investors 
are looking at message boards rather than the 
revenues today.”  He advised, “do not let the 
stock prices drive value.”  

Scott Burrows, CFO of Arcutis Biother-
apeutics, joined the company in 2019 and 
helped it go public, raising $1 billion in financ-

ing. He mentioned that his challenges were 
that “everything is scrutinized” and that “you 
have to keep an eye towards external markets, 
communicate strategy and make sure the mes-
saging to investors is strong.”

Rapid growth was also top of the conver-
sation with the winning CFOs.  Robert A. 
Clarke, CFO & VP of finance of the National 
Notary Association stated they were up, “2.5 
million in revenues and 5 times earnings,” as 
they grew from 100 to 300 employees in this 
past year. 

“Give back” was the message Dwight D. 
Ham, CFO of Guardian Drain Lock, imparted 
to the audience as we listened.  His company’s 
initial goals were 10-20% of pre-tax dollars and 
they have exceeded this in the past few years. 

Mara Garcia of Phonexa, who won the 
“CFO to Watch” award, said she had to “learn 
a new language in technology” and was instru-
mental in the growth of Phonexa, as she had 
to move away from her comfort zone and learn 
to say “no.” 

Julie Winfield, CFO for RFO Management 
mentioned being a heartfelt leader, and “treat-
ing everyone in the company as her team,” 
stating that it requires “transparency, integrity 
and honesty without being brutal to create 
high standards.”  

The economy, the war, the world-wide 
pandemic, and the great resignation are just a 
few of the factors these CFOs have to deal with 
every day as they wear multiple hats in opera-
tions, ensuring their companies’ missions and 

strategies move forward. Plus, human resources 
challenges are never-ending and there are 
always new technologies to learn and manage.  

What was the overall advice from the  
CFO award winners?  

Work hard, focus on the mission, have a 
good work ethic, dedication, commitment 
towards the team(s), and prepare for the regu-
latory challenges as Cailan Lu, VP of finance 
for the non-profit, Many Mansions, has done. 
Frank Sansone, CFO of Beyond Limits, said 
he had to “make lemonade from lemons,” 
advising to “have strong shoulders and manage 
the company money as though it was your 
own.” His personal mission, as he coaches boys’ 
soccer, is to “get the boys to college.” And the 
most important advice I heard from all the 
honorees was to “watch and manage your cash 
flow.” As Salem’s Evan Masyr said, “Rejoice 
always, pray continually, and give thanks in all 
circumstances.”  

Again, congratulations to all the finalists 
and winners. 

Danone Simpson is the CEO of  
Danone Simpson Insurance Solutions,  
dba Montage Insurance Solutions.
Learn more at montageinsurance.com.

Were the 2022 Predictions Correct?  
CFO Award Winners Weigh In

Rob Clarke has been with the National Nota-
ry Association (NNA), where he serves as 
the chief financial officer, for 10 years. 
In this role, he handles all facets of financial 

reporting and analysis as well as cash manage-
ment activities. Clarke excels in combining and 
integrating financial applications seamlessly, 
creating and implementing accurate reporting 
systems, overseeing production, manufacturing, 
operations and financials concurrently, and 
managing multiple lines of business. Under his 
leadership, the company has grown revenue 
by five times and has nearly tripled its team of 
employees. 

Clarke also devotes time to the NNA’s cor-

porate social responsibility initiatives surround-
ing environmental and sustainable business 
practices, responsible giving and maintaining 
employee work/life balance. He and the com-
pany demonstrate these values by fostering a 
positive culture for employees, embracing diver-
sity, and supporting the community through a 
variety of charitable activities. The NNA team 
has stuffed backpacks with school supplies for 
the LAUSD Homeless Youth Program, provided 
financial donations for breast cancer research 
and awareness, offers paid employee community 
service hours and provided natural disaster relief 
assistance nationally.

Prior to sharing his business acumen and 

financial expertise with the NNA, Clarke 
worked for Andrews International (2006-2013), 
the nation’s largest private security firm with 
$400 million in annual sales. During his tenure, 
he was promoted several times, spending his last 
three years as the vice president of finance. His 
efforts resulted in the company growing from 
$90 million to over $400 million.

Clarke, an inactive CPA, received his Bach-
elor of Science degree in Accounting Theory 
and Practice and Management Information 
Systems from California State University, 
Northridge. 

Learn more about NNA at nationalnotary.org.

Profile of a CFO’s Multi-Faceted Role Clarke

The economy, the war, the world-wide pandemic, and the great resignation  
are just a few of the factors these CFOs have to deal with  

every day as they wear multiple hats in operations, ensuring their 
 companies’ missions and strategies move forward. 

Simpson

015-25_sfvbj_CFO-SUPP.indd   25015-25_sfvbj_CFO-SUPP.indd   25 9/21/22   4:49 PM9/21/22   4:49 PM


	015_sfvbj20220926
	016_sfvbj20220926
	017_sfvbj20220926
	018_sfvbj20220926
	019_sfvbj20220926
	020_sfvbj20220926
	021_sfvbj20220926
	022_sfvbj20220926
	023_sfvbj20220926
	024_sfvbj20220926
	025_sfvbj20220926

